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Circulation

U.S. Chiropractic Market U.S. Acupuncture Market

8.1M 
DC News Update 
(2024)

30,871 
DC Exclusive Deals 
+ Events

30,372 
DC Geo-Targeted 
E-mails

E-MAIL REACH (ANNUAL)

18,860 
Annual DC Students

PRINT CIRCULATION

342,374
Annual Total

28,531 
Monthly Average

1.3M 
Annual Website 
Visitation Views

DIGITAL + WEBSITE TRAFFIC

145,191
DC Digital Annual 
Readership

1.5M 
Annual Website 
Visitation Views

DIGITAL + WEBSITE TRAFFIC

136,720
AT Digital Annual 
Readership

9,840 
Annual AT Students

PRINT CIRCULATION

211,210
Annual Total

17,601 
Monthly Average

4.7M 
AT News Update 
(2024)

30,871 
AT Exclusive Deals  
+ Events

32,032 
AT Geo-Targeted 
E-mails

E-MAIL REACH (ANNUAL)

http://mpamedia.com
https://dynamicchiropractic.com/
https://acupuncturetoday.com/
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Prime Placement Top Banner:

450 x 150 px (6.25” X 2.08”) dimensions must 
include a 1 px border in contrasting color. 
Minimum 16pt font size. Max file size 50 KB.

•	 Acceptable files: GIF, JPG, PDF
•	 Animated banners are not accepted
•	 A URL must be provided to  

capture leads 

Standard

550 x 252 px (7.64” x 3.5”) dimensions must 
include a 2 px border in contrasting color. 
Minimum 16pt font size. Max file size 50 KB.

•	 Acceptable files: GIF, JPG, PDF
•	 Animated banners are not accepted
•	 A URL must be provided to  

capture leads

News Update E-Newsletter

Issue Dates: Space Closing Dates:

January 6, 2025 April 7, 2025 

January 13, 2025 April 14, 2025 

January 20, 2025 April 21, 2025 

January 27, 2025 April 28, 2025 

February 3, 2025 May 5, 2025 

February 10, 2025 May 12, 2025 

February 17, 2025 May 19, 2025 

February 24, 2025 May 26, 2025 

March 3, 2025 June 2, 2025 

March 10, 2025 June 9, 2025 

March 17, 2025 June 16, 2025 

March 24, 2025 June 23, 2025 

March 31, 2025 June 30, 2025 

Schedule

The #1 Chiropractic E-Newsletter
This popular e-newsletter is the ideal platform to share information about your  

products or services with a targeted, subscription-based audience multiple times per 
week, every week.

SEE CURRENT DC ISSUE

Issue Dates: Space Closing Dates:

July 7, 2025 October 6, 2025 

July 14, 2025 October 13, 2025 

July 21, 2025 October 20, 2025 

July 28, 2025 October 27, 2025 

August 4, 2025 November 3, 2025 

August 11, 2025 November 10, 2025 

August 18, 2025 November 17, 2025 

August 25, 2025 November 24, 2025 

September 1, 2025 December 1, 2025 

September 8, 2025 December 8, 2025 

September 15, 2025 December 15, 2025 

September 22, 2025 December 22, 2025 

September 29, 2025 December 29, 2025

PRIME PLACEMENT  
TOP BANNER

STANDARD

STANDARD

SEE CURRENT AT ISSUE

http://mpamedia.com
https://dynamicchiropractic.com/
https://acupuncturetoday.com/
https://dynamicchiropractic.com/newsletter/newsletter.php
https://dynamicchiropractic.com/newsletter/newsletter.php
https://acupuncturetoday.com/newsletter/NEW/newsletter.php
https://acupuncturetoday.com/newsletter/NEW/newsletter.php
https://acupuncturetoday.com/newsletter/NEW/newsletter.php
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Exclusive E-mail Advertising

Acceptable files:
HTML, GIF, JPG, PDF.

•	 HTML file with inline styles www.w3schools.com/css/
css_howto.asp

•	 Uncompressed and layered Photoshop file preferred
•	 High quality JPG
•	 Unrasterized PDF

Emails cannot contain:
•	 Embedded videos
•	 JavaScript
•	 Animated images (like GIFs)
•	 Flash animation
•	 These restrictions are in place because most email clients 

block or don’t support these elements for security and 
compatibility reasons 

HTML Ad dimensions:
550 px wide x variable height (7.64” x variable height).

•	 If you prefer to send HTML, you can also set CSS 
external, or internal. We will convert them to inline, as 
long as styles are set.

Emails include:
A subject line, product descriptions, services, events, web links 
and graphics. For non HTML files (Photoshop, JPG, PDF), please 
indicate where each link should be placed.

•	 Max 6 URLs
•	 Non-web safe fonts will be converted into image.
•	 Text over gradient background or image will be 

converted into image.
•	 Performance and lead reports (an additional fee applies 

to Geo Target lead capture)

*	 Tip: For best results use no more than 40% image 
coverage and minimum 60% text. While exceptions exist, 
this helps improve email deliverability.

Responsive Email File Guidelines:

•	 avoid files wider than 550 px, they may not be accepted
•	 avoid using body background color
•	 avoid using background images, they do not always 

render correctly 

Please Note: Responsive email messages help ensure your 
message looks great on any device. We encourage you to provide 
responsive email designs whenever possible. Because these 
files are more complex, it is especially important to follow our 
specifications so they work as intended.

A/B Split Testing:
Test two variations of your email to identify which achieves 
the best results. Variations may include subject lines, design 
elements, or content changes.

Optional customization available upon request.

Lead Generation: 
A valid, trackable URL must be provided in order to capture 
leads.

Materials Due:
Two weeks prior to email date.

Resource Links:
•	 Improve E-mail Spam Rating
•	 Boost Your Email Open Rates	
•	 Best E-mail Subject Lines	
•	 Email Subject Line Test	
•	 National Circulation
•	 Geo Target Circulation
•	 Geo Target FAQ
•	 Access performance reports

Specifications

http://mpamedia.com
https://dynamicchiropractic.com/
https://acupuncturetoday.com/
https://www.mpamedia.com/pdf_files/6tips_spam_rating.pdf
https://optinmonster.com/101-email-subject-lines-your-subscribers-cant-resist/
https://blog.hubspot.com/marketing/improve-your-email-subject-line
https://coschedule.com/headline-analyzer
https://www.mpamedia.com/circulation/index.php
https://www.mpamedia.com/circulation/geo.php
https://mailinglists.mpamedia.com/mpacms/cc/help_geo.php
https://www.mpamedia.com/2025_responsive/2025_arc_access.php


Advertising Production GUIDELINES 6 of  13mpamedia.com                714.230.3150 CONTENTS

Website Advertising

Prime Placement 	 Dimensions 	 Max Size

Home Page

Home Page Takeover	 1200 x 800 px (16.667” x 11.111”)	 150 KB @ 72 dpi 
w/Medium Rectangle**	 300 x 250 px (4.167” x 3.472”)	 35 KB @ 72 dpi

Article Page(s)

Rotating Medium Rectangle*	 300 x 250 px (4.167” x 3.472”)	 35 KB @ 72 dpi

Article Page(s) Package

Rotating Medium Rectangle*	 300 x 250 px (4.167" x 3.472")	 35 KB @ 72 dpi 
w/Leaderboard 	 728 x 90 px (10.111” x 1.25”)	 35 KB @ 72 dpi	

*Medium Rectangle and Leaderboard banners with partially white or transparent backgrounds must include a 1 px border in a color that visibly contrasts 
with the creative’s background.

** Please provide the desired hex color for the surrounding background area.

• Acceptable files: GIF, JPG, PNG.

• Flash and animated banners are not accepted.

1st Impression Banner

1st Impression Pop Up Banner Specifications:

•	 Dimensions: 800 x 800 px (11.11” x 11.11”)
•	 Max File Size: 150 KB 

1st Impression Pop Up Video Specifications:

•	 Aspect Ratio: 16:9
•	 Resolution: 1280 x 720 px
•	 Video Format and Compression: YouTube or MP4 

with H.264 codec at 24 frame per second
•	 Duration: 45 seconds or less
•	 File Size: 10 MB or less

Resource Links:
•	 How To Upload YouTube Videos

1ST IMPRESSION POP UP  
BANNER AD EXAMPLE

1ST IMPRESSION POP UP BANNER  
AD W/ MP4 EXAMPLE

1ST IMPRESSION POP UP BANNER  
AD W/ YOUTUBE EXAMPLE

http://mpamedia.com
https://dynamicchiropractic.com/
https://acupuncturetoday.com/
https://www.constantcontact.com/blog/how-to-upload-video-to-youtube/
https://www.mpamedia.com/products/adspecs_1st_impression_static_ad.php
https://www.mpamedia.com/products/adspecs_1st_impression_mp4_ad.php
https://www.mpamedia.com/products/adspecs_1st_impression_video_ad.php
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Sponsored Content

Sponsored Content is designed to present as an article sponsored by the advertiser; it should be educational and provide the reader with 
new information. Similar to an article, it should not be a description of your company or products; however, you may include company 
branding and product or service references in the conclusion.

Specifications:

MPA Media will assemble your Sponsored Content Page once the 
materials have been received.

Please provide the following:

•	 Header Copy:

°	 For 1 line, max character count = 68
°	 For 2 lines, max character count = 130
°	 For 3 lines, max character count = 200

•	 Content Copy: 1130 to maximum 1580 characters 
recommended

•	 Call to Action Copy (for button)

•	 Call to Action URL (A maximum of 6 URLs are premitted)

•	 Choice of: Video or Image (appears above the headline):

°	 Video: Provide a link to a Vimeo hosted video  
(45 seconds or less is recommended)

°	 Image: 1400 x 900 px at 72 dpi (horizontal 
rectangle recommended)

•	 Optional Additional Image (default placement below article):
    1400 x 900 px at 72 dpi (horizontal rectangle 

recommended).

°	 Optional Image Caption (appears under the image):
▪	 For 1-line, max character count = 52
▪	 For 2 lines, max character count = 100

Materials Due:

•	 Two weeks prior to issue space closing date. See page 10

Resource Link:
•	 How To Upload Vimeo Videos

SPONSORED CONTENT  
VIDEO EXAMPLE

SPONSORED CONTENT  
IMAGE EXAMPLE

http://mpamedia.com
https://dynamicchiropractic.com/
https://acupuncturetoday.com/
https://vimeo.com/create
https://www2.dynamicchiropractic.com/digital/ldlp/sponsored_video/sample_video/
http://www2.dynamicchiropractic.com/digital/ldlp/sponsored_ad/sample_ad/
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High-Impact Advertising
Stand Out. Be Seen. Get Results.

Polybag Outsert:
Get your samples, catalogs, and flyer’s into the right 
hands — quickly, efficiently, and cost-effectively.

Specifications:

•	 8” W x 10” H
•	 Bleed .125”

Transform Your Chiropractic Practice 
with Touchless Patient Education

Special Offer!  

Take your patient communication to the next level with Touchless Patient Education – powered by a cutting-edge 
DigiKnowNow.com digital tool designed to inform, engage, and grow your practice.

Unlimited Access: Get more than 65 time-tested chiropractic education topics at your fingertips with an all-you-can-use digital subscription. Instant Digital Communication: Send educational brochures directly to patients via text or email—before, during, or after their appointments.In-Office Engagement: Display posters with QR codes in your waiting or adjusting rooms. Patients can scan the codes and access all the educational content on their devices and .Branded to YOUR PracticeMultimedia Integration: Each topic includes a 2-minute video for a dynamic, engaging educational experience.
Customizable: Personalize the content with your own materials to create a unique experience for your practice.

Discover the Future of Chiropractic Education
Scan the  or visit QR code DigiKnowNow.comCall 800.537.3001 x 2 to learn more!

Learn More about DigiKnowNow and receive 2 FREE months of service!
Empower your patients with the information they need, increase referrals, and boost your practice's revenue—all with one innovative, touchless solution!

Available in English & Spanish!

Stem Cells for Musculoskeletal 
Conditions: Hope or Hype? 

H uman stem cells possess 
remarkable potential for 
advancing cell-based therapies 
and regenerative medicine, par-ticularly for patients suffering from mus-culoskeletal diseases. Commercial clinics 

most commonly use stem cells harvested from fat and bone marrow material.

Systemic Review Is Revealing
A Mayo Clinic research team con-

ducted a systematic review of human 
clinical studies to measure the effects 
of stem cells from fat and bone marrow material with minimal manipulation for the treatment of musculoskeletal dis-
ease.5 This study was published in Pain 
Medicine. The research team performed a search of the MEDLINE, EMBASE, 
and Scopus databases. They included 
human subject studies that evaluated 
musculoskeletal disease treatment with 
mesenchymal stem cells. Two indepen-
dent reviewers selected and extracted the data. Study quality was assessed using an established measure.

The selection criteria led to the inclu-
sion of eight studies in this review. The 
review included a total of 941 patients. 
Patient outcomes were similar for those 
who received and did not receive stem cell therapy. In other words, stem cells failed to outperform controls in patients with mus-culoskeletal conditions such as disc pain, tendon pain, hip pain, and knee pain.

More Research: Lack of Effectiveness
Other research teams concur with the 

Mayo Clinic’s fi ndings. Di Matteo and 
his research team performed a systematic review and concluded that there was a lack of evidence to support the claim of superi-ority for stem cells from fat and bone-mar-row material with minimal manipulation for patients with knee osteoarthritis.3

Dai, et al., conducted a meta-analysis of clinical studies using intra-articular 
mesenchymal stromal cell injection for 
patients with symptomatic knee osteo-
arthritis. They discovered that stem cells from fat and bone marrow material were not superior to placebo in terms of pain relief and functional improvement.2

A Lack of Biological Activity
Commercial clinics most commonly 

use a type of stem cell treatment that 
originates from fat and bone marrow 
material with minimal manipulation. So, two independent research teams exam-
ined the number of stem cells in fat and bone marrow samples. They found tiny amounts of stem cells.7-8

They concluded that the minuscule 
quantity of stem cells is incapable of 
generating biological repairs. In the fat 
tissue, an injectable dose had a couple of thousand cells, and in the bone marrow, there were even fewer cells. The target for effective treatment needs to be millions of cells, not thousands.

Serious Harms
Proponents of stem cell therapy 

have suggested that the procedure is safe. 

CONTINUED ON PAGE 9

Putting Research
Into Practice
By  ron feise, dc

✤ COLUMNIST

WWW.DYNAMICCHIROPRACTIC.COM • APRIL 2025
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invisaRED.COM
470.632.2339

®

Fat Reduction Weight Reduction Inch Loss

Real Weight Loss Solution &
Enterprise Profit & Growth System

CLINICS AVERAGE 
$15,000 - $30,000 PER MONTH

Scan For:
• Clinical Study
• Provider Success
• Patient Success

Inserts & Outserts
A single page, multiple pages, brochure or catalogue, almost anything can be inserted into our 
print publications. Polybag samples and publication wraps are also available. We specialize in 
providing unique opportunities for you to connect with our readers. Your insert is also included in 
the corresponding digital edition for double exposure.

Insert:
Stand out from the competition with high-impact, 
full-size catalogs — single or multi-page — designed 
to make a lasting impression.

Specifications:

•	 10.25” W x 16.125” H
•	 Bleed .25” all sides
•	 Safe Zone .5” all sidesHYDROWAVE

ADVANCED CELLULAR RESTORATION

MagnetoHydraulic Shockwave Therapy

MORE

HydroWaveRegen.com
404.220.8413

HYDROWAVE

POWER 
HEALING
DURABILITY

Start Offering Recovery Today.

•EMF + Acoustic Wave Combo
•Water Based Coupling

•Simple Operation
•Low Maintenance

•Minimal Discomfort, Maximum Relief

Your Website 
Should Do 
More Than 
Just Exist
We’ll provide a chiropractic website 

built with the tools you need to 

connect with patients, build trust, 

and simplify operations.

Providing websites and digital marketing for healthcare professionals since 2002

Get Started Today with 2 Months of Our 

Select Package On Us!
Be found and grow your practice with these core marketing services:

• Website Hosting

• SEO Strategy/Content
• Reputation Management

• Patient Education

Scan, visit PackageDeal-DC.com or call 888-932-5560

OC_DynChiro25_Polybag_August_FullPg.indd   1
OC_DynChiro25_Polybag_August_FullPg.indd   1

6/12/25   2:34 PM6/12/25   2:34 PM

The Only Non-invasive Laser
Proven to Reduce Fat,
Not Just Inches.
Clinical Study

Red
Laser

Infrared
Laser

Dual Coherent Frequencies
Interference

Skin Tightening
Stretch Mark

Cellulite
Contouring

Weight Loss
Fat Reduction

Delay

Laser Pulse

Photobleaching
Laser Pulse Tempo

Our Technology

Clinicaltrials.gov (NCT03811093) 
Double-Blind (Randomized)
Outcome Measures: 
  1. Body Fat % Lost: 
      1.75% avg.
  2. Pounds of Body Fat Lost:
      0.503 lbs Per Treatment
  3. Inches Lost:
      10.16 inches avg.
Confidence Interval: 95%

The invisa-RED® Enterprise Growth System will attract a significant number of new patients to your practice, 
helping them achieve weight loss and allowing you to convert them into long-term chiropractic patients 
without having to spend money on marketing chiropractic services. This untapped demographic represents 
a valuable opportunity to grow your patient base and enhance your long term practice's success.

10 New Weight Loss Patients Per Month

600 Chiropractic Conversion Opportunities
Over The Next 5 Years

120
240

360
480

600

• No MD Required
• Maintenance Free Operation
• No Consumables
• Consistent Stream of Income
• Low Patient Acquisition Cost
• Unattended Service
• 100% Tax Deduction (section 179)

Turn Fat Loss Into
600 Chiropractic Patients
Let Weight Loss Bring Patients Through the Door. You Keep them.

“As a provider, we’ve been incredibly impressed with 
invisa-RED®. Since introducing invisa-RED® into our practice, 
we’ve seen amazing results for our patients who are focused on 
fat loss, body contouring, and overall wellness. The technology is 
easy to implement, the training and support from the invisa-RED®

team have been excellent, and it fits perfectly into our holistic, 
health-focused model of care. Best of all, it gives our patients a 
safe, effective option to reach their weight loss and body goals
without surgery or downtime.”

Dr. Josh Bowman, D.C.
Focus Chiropractic

Ready to Grow Without More Adjustments? Let’s Talk.

470.632.2339

Full Scale 
Advertising Suite

• Landing Page / Website
• Diversified Ad Spend

▪ Social Media and Print
• Internal Lead Conversion Team

▪ Inbound/Outbound Calls 
• CRM System
• Your Database
• Client Referral Program
• 2 Free Months of Marketing Included

End to End 
Sales Mastery

• Battle Tested Sales Presentation
▪ High closing ration (50% - 70% on avg.)

• High-Level Sales Conversion Training
• Sales Communication

▪ From booking to closing
• Weekly and Monthly Stat Review

▪ Identify deficiencies with your Salesperson
▪ Additional training when goals are not met 

Complete 
Training System

• Online Training Portal
▪ Comprehensive training resources.

• Training Modules
▪ Step-by-step learning paths.

• Device Safety and Usage Certification
• Service Line Rudiments and Operations
• Forms, Waivers, Legals
• Unlimited Support

▪ Device Support: Ensure smooth operation of equipment.
▪ Patient Result Support: Optimize outcomes for clients.

Enterprise Pro�t & Growth System

• Patient Management App (invisa-RED® App)
▪ Daily Reminders & Task Tracker
▪ Meal Regime
▪ Patient Education 
▪ Nutrition

• invisa-RED® Supplements
▪ Boost energy levels
▪ Manage cravings

Patient
Success Hub

• Website Content
• Personalized Marketing Material
• Email and Text Message Templates
• Organic Posting Graphics
• Custom Graphics
• Clinic Waiting Room Videos

Custom
Graphics & Branding

• Bi-weekly Webinars
▪ Strategic Business Growth
▪ Continued Sales Conversion
▪ Production & Efficiency
▪ Developing Your All-Star Team

• 1 on 1 Business Success Coach
▪ Increase Business Growth, Production, and Revenue
▪ Fiduciary Accountability
▪ Staffing Issues

Unlimited
Business Consulting

470.632.2339
invisaRED.COM

• $20K avg. monthly revenue
• Clinically proven fat loss: 2–3 lbs/week
• 50% of patients convert into long-term care
• 100% tax deductible (section 179)

Scan for Patient & Provider Success.

Lead With Results. Build Lifetime Value.

Call 470.632.2339

90 DAYS OF 
MARKETING 

INCLUDED

http://mpamedia.com
https://dynamicchiropractic.com/
https://acupuncturetoday.com/
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Direct Mail & Social Media

Postal Mail List Rental
Reach Your Audience with Precision and Ease
MPA Media’s List Rental Program makes connecting with chiropractic and acupuncture 
professionals simple and effective. Whether you’re promoting a product, service, or event, we 
help you reach the right professionals, right where they are.

Our On-Demand Mailing List service allows you to:

•	 Customize your reach by selecting specific states, ZIP codes, or radius targeting
•	 Stay on budget with flexible list size and location options
•	 Trust in quality — our lists are guaranteed 96% accurate

Whether you’re promoting a product, service, or event, we help you reach the right professionals, 
right where they are.

Social Media
Expand Your Reach with Dynamic Chiropractic’s & Acupuncture Today’s Facebook 
Audience Sharing
Leverage the power of Dynamic Chiropractic’s & Acupuncture Today’s established Facebook 
audience to amplify your brand message. Our Facebook Audience Share program allows you 
to target your ads directly to our engaged community of professionals and wellness-focused 
readers.

Benefits include:

•	 Increased brand awareness
•	 Expanded customer reach
•	 Improved conversions 

Tap into our trusted audience to enhance your digital marketing strategy and drive real results.

FAQS

http://mpamedia.com
https://dynamicchiropractic.com/
https://acupuncturetoday.com/
https://mailinglists.mpamedia.com/mpacms/cc/help.php


Advertising Production GUIDELINES 10 of  13mpamedia.com                714.230.3150 CONTENTS

Advertising Schedule

2025 Issue Date Online Publishing Date *Space Closing Date

January 2025 December 18, 2024 November 15, 2024

February 2025 January 22, 2025 December 13, 2024

March 2025 February 19, 2025 January 10, 2025

April 2025 March 19, 2025 February 14, 2025

May 2025 April 23, 2025 March 14, 2025

June 2025 May 21, 2025 April 11, 2025

July 2025 June 18, 2025 May 16, 2025

August 2025 August 1, 2025 June 13, 2025

September 2025 September 1, 2025 July 11, 2025

October 2025 October 1, 2025 August 15, 2025

November 2025 October 31, 2025 September 12, 2025

December 2025 December 1, 2025 October 10, 2025

2025 Issue Date Online Publishing Date *Space Closing Date

January 2025 December 11, 2024 November 8, 2024

February 2025 January 15, 2025 December 6, 2024

March 2025 February 12, 2025 January 3, 2025

April 2025 March 12, 2025 February 7, 2025

May 2025 April 9, 2025 March 7, 2025

June 2025 May 14, 2025 April 4, 2025

July 2025 June 11, 2025 May 9, 2025

August 2025 August 1, 2025 June 6, 2025

September 2025 September 1, 2025 July 4, 2025

October 2025 October 1, 2025 August 8, 2025

November 2025 October 31, 2025 September 5, 2025

December 2025 December 1, 2025 October 3, 2025

Publication Delivery: Our print and digital publications delivered within the first week of the issue month. MPA Media will make every attempt to deliver our publication to the 
circulation base on a regularly set schedule. However, delays may occur due to unforeseeable circumstances beyond MPA Media’s control pertaining to the printer, mail house, U.S. 
Postal Service, technical issues and/or acts of nature. MPA Media’s mailing schedule does not imply a guaranteed delivery date.

*Space closing dates are preliminary and subject to change.

ADVERTISING TERMS AND CONDITIONS

http://mpamedia.com
https://dynamicchiropractic.com/
https://acupuncturetoday.com/
https://www.mpamedia.com/terms_conditions.php
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Print Advertising Specifications

Ad Sizes: 	 Width	 x	 Height 
Cover Wrap Area A......................................... 9.75” 	 x 	 10.375”
Cover Wrap Area B......................................... 9.75” 	 x 	 15.75” 
Front Page Banner ......................................... 6.375” 	 x 	 3.5” 		
Full Tabloid ....................................................... 9.75” 	 x 	 15.75” 	
2/3 Tabloid Vertical ....................................... 6.375” 	 x 	 15.75” 
1/2 Tabloid Horizontal ................................... 9.75” 	 x 	 7.375”  	
Standard Full ................................................... 6.375” 	 x 	 12” 	
Standard 1/2 Horizontal ............................... 6.375” 	 x 	 5.875” 	
Standard 1/4 Horizontal ............................... 6.375” 	 x 	 3.5” 	
Standard 1/8 Horizontal ............................... 3” 	 x 	 3” 	
1/5 Tabloid Horizontal ................................... 9.75” 	 x 	 3.5”
Center Spread ................................................. 20” 	 x 	 15.75” 	
2 Full Tabloids Facing Pages ...................... 9.75” 	 x 	 15.75”  	

Cover Wrap 
Area A
9.75” x 10.375”

Cover Wrap 
Area B
9.75” x 15.75”

1/2 Tabloid 
Horizontal
9.75” x 7.375”

Full Tabloid
9.75” x 15.75”

Center Spread
20” x 15.75”

2 Full Tabloids Facing Pages
9.75” x 15.75”

Front Page 
Banner
6.375” x 3.5”

2/3 Tabloid 
Vertical
6.375” x 15.75”

Standard Full
6.375” x 12”

Standard 1/2 
Horizontal
6.375” x 5.875”

Standard 1/4 
Horizontal
6.375” x 3.5”

Standard 1/8 
Horizontal
3” x 3”

1/5 Tabloid 
Horizontal
9.75” x 3.5”

TEMPLATES AVAILABLE ONLINE

ACCESS OUR ONLINE ADOBE  
INDESIGN TEMPLATES PAGE

Ad dimensions provided are final and do not require a bleed or trim marks. All print ads will also be featured in our online publication.

Important Note:
Your print ad will be digitally converted and appear in the online version of the publication on our website.

For performance tracking, we recommend including a trackable URL that allows you to gather statistics within your own analytics platform.
You can use Google Campaign URL Builder to easily create a trackable URL, click here.

http://mpamedia.com
https://dynamicchiropractic.com/
https://acupuncturetoday.com/
https://www.mpamedia.com/products/adspecs_print_digital.php
https://ga-dev-tools.google/campaign-url-builder/
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Advertisement  Requirements

Ad Design Elements – The AIDA model in ad 
design refers to a framework that outlines the 
stages a potential customer goes through when 
encountering an advertisement:

• Attention 
• Interest 
• Desire 
• Action

It’s a roadmap for crafting effective marketing 
messages that guide consumers from initial 
awareness to a desired action, such as a purchase 

Attention:
The first step is to grab the audience’s attention 
and make them aware of the product or service. 
This can be achieved through striking visuals, 
compelling headlines, or a unique selling 
proposition. 

Interest:
Once attention is captured, the goal is to pique 
the audience’s interest by highlighting the benefits 
and value of the offering. This stage focuses on 
engaging the audience and encouraging them to 
learn more. 

Desire:
This stage aims to create a desire for the product 
or service by demonstrating how it can fulfill their 
needs or solve their problems. It often involves 
differentiating the offering from competitors and 
showcasing its unique advantages. 

Action:
Finally, the AIDA model encourages the audience to 
take a specific action, such as making a purchase, 
signing up for a newsletter, or visiting a website. 
This stage provides a clear call to action and guides 
the audience towards the desired outcome.

To ensure the highest quality print advertisements possible, please follow the specifications below.

Accepted File Formats

• PDF (preferred - see additional PDF requirements below) 
• EPS, TIFF, or JPG (minimum 200 dpi) 
• Native working files from: 
	 • Adobe InDesign (INDD) 
	 • Adobe Photoshop (PSD) 
	 • Adobe Illustrator (Al) 
(All native files must be CS6 or newer and include all associated links, images, and fonts.)

General Requirements

• Ads must match the contracted dimensions and ad sizes. 
• A border must surround all ads, except full-page tabloid ads. 
• Lines knocking out of a 4-color background, gradient, or solid must be at least 1 pt in thickness. 
• Avoid additional production charges by submitting ad files that meet all technical specs.

Artwork Specifications

• Send artwork as a separate file, even if embedded or placed. 
• Color: Use CMYK or Grayscale (Black & White only). 
	 • Resolution: Minimum 200 dpi at 100% final print size for newsprint. 
• Total Ink Density must not exceed 260% to avoid over-saturation and dark printing.

Font Guidelines

• Include all screen and printer fonts. 
• In Illustrator: Convert text to outlines. 
• In Photoshop: Rasterize all text layers. 
• Black text must be 100% black only - not made from CMYK mixes. 
• Reversed text (knocking out of a background): 
• Should be no smaller than 12 pt. 
	 • 4-color or small color text: Minimum 10 pt for readability. 
• Ads with fonts or lines that do not meet these standards may print unclearly.

PDF File Requirements

• All fonts must be embedded. 
• No OPI tags, color profiles, or ICC profiles. 
• Images/artwork should be at least 200 dpi. 
• Use 100% Black/Grayscale for type; rich black is only acceptable for type 14 pt or larger. 
• Reverse type should not be smaller than 12 pt. 
• Avoid placing reverse type in solid color boxes.

Reminder: Exceeding the 260% ink density for newsprint may result in dull, darkened ads due to 
ink oversaturation.
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