DYNAMIC CHIROPRACTIC

U.S. Chiropractic Market

Product Mix Offered To Patients Media Consumption By Channel

Most Used Resources When Seeking Information

: : 0
[ i About Chiropractic News & Information

Nutritional Supplements % ww ﬂ 65% of Doctors of Chiropractic consume
industry news and information via chiropractic
62% newspapers and magazines at least 2x per
’ month. 44% at least 1x per week.
0,
_ S o o 49% consume news and information via
w w .I chiropractic e-newsletters at least 1x per week.
Rehab Products 49%
consume news and information via
42% chiropractic at least 1x per month.
Herbs — granular o d 33% consume news and information via
w 'l chiropractic app/web reader at least 1x per
month.
28% Homeopathic Remedies

Most Used Resources When Seeking Information

About Chiropractic Products & Services
Laser Products

24% Herbs - liquid 72% ranked seminars as the most
used resource

Weight-Loss Products
ranked trade publications and
59% colleagues as the 2nd most used
resources

7% Beds . .
g ranked internet (company websites,
46% etc..) and conventions/tradeshows
6% Posture Clothing as the 3rd most used resources

4% PH-Balanced Water

ranked social media as the least
used resource

Source: 2015 MPA Media Chiropractic Information Resources Survey
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