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Commercials claim a morning bowl of oats lowers cholesterol, 
but does it really do the job? Yes, according to a recently con-
cluded University of Kentucky review study. Recent data sug-
gests whole-grain oats, as part of a lifestyle management pro-
gram, offer health benefi ts that extend beyond total cholesterol 
and LDL cholesterol reduction.

A recent survey found no change in the results from conven-
tional treatment for Crohn’s disease in the past 40 years. 
However, recent research has identifi ed several important 
nutritional factors that might trigger or feed the infl amma-
tion. When herbs and dietary changes are used to control or 
neutralize these factors, infl ammation is alleviated.

Say No to Cold 
Medicine, Yes
to Honey

Tell Your Patients: Avoid Caffeine During Pregnancy
A recent study found an increased risk of miscarriage 
associated with relatively small amounts of daily 
caffeine intake:*
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By David R. Seaman, DC, MS, DABCN 

The UN-Wellness Epidemic
Where Is the Wellness?

We often read and hear about the 
so-called wellness revolution, but 
where is it? Childhood obesity is on 
the rise, and in 1999, researchers 
characterized adult obesity as an epi-
demic.  Then, in 2007, we were told 
that gestational diabetes is on the 
rise and this trend is likely related to 

obesity.  Also in 2007, researchers 
reported that pediatric hypertension 
is increasing in prevalence with the 
pediatric obesity epidemic.  Where
is this wellness revolution?

In a recent study that looked at 
20,000 adults, 23.5 percent of whom 
were obese and 22.7 percent were smokers.  The most recent report 

from the American Heart Associa-
tion published at the end of 2007, 
indicates that 66 percent of adults 
are overweight, while 31.4 percent 
are obese. Seventeen percent of 
children and adolescents ages 12 
to 19 are overweight, along with 
17.5 percent of children ages 6 
to 11, and 14 percent of children 
ages 2 to 5.  Recently reported 
estimates indicated that the num-
ber of overweight and obese indi-
viduals is going to increase in the 
next 10 to 20 years to almost 75 
percent of the population.

See Epidemic, page 28 See Honey, page 27

One of your patients has been 
up half the night with their toddler, 
who came home from day care 
with the latest fl u bug and can’t 
sleep due to a nasty cough and 
stuffy nose. They head to your 
medicine cabinet, which is stocked 
with all sorts of over-the-counter 
cough and cold remedies. Which 
one do they choose? Of course, 
the answer is none.

The Food and Drug Administra-
tion (FDA) recently issued a public 
health advisory recommending that 
over-the-counter cough and cold 
products not be given to infants 
and children under 2 years of age 
because of serious and potentially 
life-threatening side effects that 
can occur. In the advisory, the 
FDA said it “strongly supports the 

The average consumer knows that 
to be well, they must address a num-
ber of lifestyle issues such as diet, 
supplements, exercise, posture, elimi-
nating unhealthy habits and being 
pain free without the use of over-the-
counter drugs. Some doctors offer 
a complete wellness package, while 
others need to learn that wellness 
should include other concepts that 
support their treatment.

The Powerful Why to Add Nutrition
Why should you offer nutritional 

wellness protocols? In my opinion, 
it all began in 1926 when Harvard 
physician and physiology professor 
Walter Cannon, MD, coined the term 
homeostasis in his book The Wisdom 

of the Body.  He defi ned homeostasis 
as having two pathways for balance: 
an electrical pathway that is similar to 
structure and a biochemical pathway 
that relates to function. Cannon stated 
that in order to have 100 percent 
homeostasis, one must have 100 per-
cent balance in both channels.

Homeostasis, as we all know, is 
am actual medical term. I have taken 
the liberty of using the term as the 
modern-day defi nition of wellness. 
When I ask doctors to defi ne well-
ness, most stumble for an answer. I 
submit that the concept of homeosta-
sis is as good a fi t as we’ll fi nd, and a 
sensible way to measure it. 

The Powerful Why and the Easy How
By Donald L. Hayes, DC

Offering Nutritional 
Wellness Protocols
in Your Practice

See Nutritional, page 25

Providing authoritative, cutting-edge information for your chiropractic practice
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The Leading Nutritional
Publication in Chiropractic

Nutritional Wellness reaches approximately 60,000 chiropractors

quarterly as a special editorial section within Dynamic Chiropractic.

This nutrition focused publication provides doctors of chiropractic

with clinical, authoritative information they can apply in their

practices daily. 

Today’s consumers are more educated and demanding than ever. Today’s health care

practitioners need to rise to the challenge and provide them with informed,

educated answers to their questions. They must also be prepared to make product

recommendations that suit their patient’s health and lifestyle needs.  Chiropractic

patients expect accurate, in depth answers regarding how nutrition affects their health

and products that can positively affect their well-being. 

Products Chiropractors Recommend and / or Sell

As the chiropractic profession’s only nutritionally focused editorial platform, Nutritional

Wellness is the industry’s primary publication influencing the nutritional product

buying decisions of the 60,000 chiropractors and their 15 million patients. 

• 	Providing authoritative, cutting-edge nutritional, herbal and homeopathy information

•	 The profession’s most complete nutritional resource

•	 The number one platform to deliver nutritional product information to chiropractors

Chiropractor Demographics
96% - Sell products to their patients

46.8 years - Median age

18.3 years - Average years in practice
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Nutritional Supplements                                    88%

Dietary Supplements               70%

Herbs                          66%

www.mpamedia.com
www.nutritionalwellness.com
www.nutritionalwellness.com


Advertising Rates   •   RATE BASE 60,000  

Ad Size				    1 Times	 4 Times	
Full Tabloid				    $6,463	 $5,946
1/2 Tabloid				    $5,216	 $4,799
Standard Full Page				    $3,749	 $3,449
Standard 1/2 Page				    $2,198	 $2,022
Standard 1/3 Page				    $1,745	 $1,605
Standard 1/4 Page				    $1,229	 $1,130
Standard 1/8 Page				    $712	 $655

Prime Placement  

Front Page Banner				    $1,293	 $1,189
Two Page Spread (2 Full Tabloids)				    $10,858	 $9,990
Back Page - Cover 4				    $9,466	 $7,789
Inside Back Page - Cover 3				    $7,432	 $6,838
Page 2 - Cover 2				    $8,015	 $7,374
Page 3 - Standard Full Page				    $4,349	 $4,001
Page 4 - Standard Full Page				    $4,198	 $3,862
Page 5 - Tabloid				    $7,556	 $7,135
Page 6 - Standard Full Page				    $4,123	 $3,794
Page 7 - Tabloid				    $7,562	 $6,957
Page 8 - Standard Full Page				    $4,048	 $3,725
Page 9 - Tabloid				    $7,432	 $6,838
Page 10 - Standard Full Page				    $4,011	 $3,690
Page 11 - Tabloid				    $7,109	 $6,540
Page 13 - Tabloid				    $6,980	 $6,422

Advertising sizes and specifications on page 16
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Advertising Sales Department 1-800-324-7758

2009 Publishing Schedule 

Issue Date 		 Space Closing Date
February 2009 	 December 30, 2008
May 2009	 March 27, 2009
August 2009	 June 18, 2009
November 2009	 September 24, 2009

The Leading Nutritional
Publication in Chiropractic

www.mpamedia.com
www.nutritionalwellness.com


www.mpamedia.com


Web Advertising Opportunities 
Nutritionalwellness.com, the companion Web site of Chiropractic Nutritional
Wellness, provides authoritative nutrition, herbal and homeopathic 
information to Doctors of Chiropractic and consumers alike. With articles, 
classifieds, calendars, links and resources, there is compelling content for all 
visitors. Expand your marketing reach with the opportunities available at 
nutritionalwellness.com.  

Nutritional Wellness E-Calendar
Reach Doctors of Chiropractic online with your event information. Choose the
sponsorship level that’s right for your marketing needs, from listing your date 
and event description to adding photos, map links, registration information 
and more.    

Nutritional Wellness E-Classifieds
A small ad with big potential, nutritionalwellness.com is your link to
professionals and consumers. Connecting suppliers with buyers enables you 
to share your message with your next customer. Accessible to all who visit 
nutritionalwellness.com.

Advertising Rates

LeaderboarD		 $20 CPM

Medium Rectangle		 $15 CPM

Skyscraper		 $10 CPM

Contextual Placement
With content for practitioners and consumers, your banner ads can be placed 
in sections containing content that you feel has the most relevance to your 
potential customers. Target your message with the contextual opportunities 
available on nutritionalwellness.com. 
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nutritionalwellness.com 
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Nutritional Wellness News Update

Medium Rectangle	 $900 / Each

Banner 1	 $540 / Each

Banner 2	 $495 / Each

Banner 3	 $450 / Each

Nutritional Wellness News Update
A free e-mail news update to doctors of chiropractic, 
patients, students and consumers, NW News Update, 
is the ideal platform to share information about your
products or services. Subscription based, this quarterly 
news update provides article summaries and links to 
the full articles on nutritionalwellness.com. 

CPM is cost per thousand views.
Acceptable files: gif, jpg, flash files; files should not exceed 25K.
(Prime placements require a 6 month minimum commitment, prices subject to change)Advertising Sales Department 1-800-324-7758

 

 Web and Electronic
	      Advertising

Wide Skyscaper
160 x 600

Leaderboard
728 x 90

Medium Rectangle
300 x 250

Medium Rectangle
300 x 250

banner
468 x 60

www.mpamedia.com
www.nutritionalwellness.com
http://www.nutritionalwellness.com/newsletter/NEW/subscribe.php
http://www.nutritionalwellness.com/newsletter/NEW/subscribe.php
http://calendar.nutritionalwellness.com/mpacalendar/
www.nutritionalwellness.com



